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Allen B. Veaner

March 3,2002

Federal Trade Commission
600 Pennsylvania Ave NW
Washington DC 20580
Re: “Do-Not-Call” Registry for Telemarketers

| write to support the FTC’s proposal to set up a “do-not-call” registry to assist customers in their
never-ending struggle to eliminate irritating, aggressive telemarketing calls.

I consider the telephone an instrument of personal, private communication—not a device that
allows people | don’t know to intrude on my time, energy, and psychic stability. Invariably, their
calls disturb our dinner hour or the time I’ve set aside to watch the TV news.

The registry idea sounds good to me. Not for a moment do | accept the counterarguments from
the Direct Marketing Association. This is not a “free speech” issue—the issue is whether adver-
tisers have the right to invade my home in a manner that | cannot ignore. | can “tune out” a radio
or TV ad by not paying attention; I can’t “tune out” a phone call.

| appreciate the FTC’s role in defending the interests of consumers. Keep up the great work!

Yours sincerely,
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